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TAKING STOCK SESSION OBJECTIVES

This session will help you take stock of your current marketing initiatives: 

• Understand what you deem successful about your past year’s and/or 
current marketing program

• The factors contributing to the success or failure you are currently 
experiencing

• Factors and assets upon which you can build to create more success in 
2016

• Factors and challenges you need to address to shore up your marketing 
initiatives in 2016 and beyond

• An inventory of marketing assets and their potential impact to prioritize 
your resources for maximum marketing effectiveness

• Create the foundation for next month’s marketing building block session, 
“Mapping Strategy”
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SECTION 1

Where do you stand now with your marketing program?
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TAKING STOCK – 2015 TRIUMPHS
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TAKING STOCK – 2015 SUCCESS FACTORS
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TAKING STOCK – 2015 “DOWNFALLS”



in association with

TAKING STOCK 
2015 DISAPPOINTMENT FACTORS
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SECTION 2

Marketing Goals
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TAKING STOCK – 2016 MARKETING GOALS
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SECTION 3

Marketing Assets Inventory
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MARKETING INVENTORY - BRANDING
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MARKETING INVENTORY 
2016 BRANDING PRIORITIES
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MARKETING INVENTORY - GRAPHICS
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MARKETING INVENTORY 
2016 GRAPHIC PRIORITIES
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MARKETING INVENTORY - COLLATERAL
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MARKETING INVENTORY 
2016 COLLATERAL PRIORITIES
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MARKETING INVENTORY - WEBSITE
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MARKETING INVENTORY 
2016 WEBSITE PRIORITIES
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MARKETING INVENTORY – SOCIAL MEDIA



in association with

MARKETING INVENTORY – SOCIAL MEDIA
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MARKETING INVENTORY 
2016 SOCIAL MEDIA PRIORITIES
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MARKETING INVENTORY
PUBLIC RELATIONS
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MARKETING INVENTORY 
2016 PUBLIC RELATIONS PRIORITIES
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MARKETING INVENTORY
CLIENT RELATED
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MARKETING INVENTORY 
2016 CLIENT RELATED PRIORITIES
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MARKETING INVENTORY
LEAD TRACKING AND ROI
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MARKETING INVENTORY 
2016 LEAD TRACKING / ROI PRIORITIES
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UP NEXT FOR THE 
“BUILD IT BRIGHT” SERIES

Links: 
Podcast: The Effective Use of Graphics in Marketing Solar

Taking Stock Webinar Recording

Register Mapping Strategy Webinar, Feb. 25 11am PST

https://soundcloud.com/marketingsolar
http://identity3.com/taking-stock-marketing-solar-webinar/
https://zoom.us/webinar/register/d4b7513c4d28c1048c34be5db4a05ad8
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THE “BUILD IT BRIGHT” SERIES ONLINE

• Energy Trust Website:
Energytrust.org/BusinessDevelopment

• Energy Trust Insider’s Blog

• Energy Trust Calendar

• Identity3 Website:
#MarketingSolar Page and Blog

http://energytrust.org/trade-ally/programs/solar/business-development-resources/
http://insider.energytrust.org/
http://energytrust.org/trade-ally/updates-and-events/calendar/
http://identity3.com/marketingsolar/
http://identity3.com/marketing-blog/
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CONTACT US

http://www.identity3.com/
http://www.identity3.com/
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